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UNRAVELLING HIV/AI
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Real Mining. Real People. Real Difference.



AT ANGLO AMERICAN THE
PREVENTION, MANAGEMENT
AND TREATMENT OF HIV/AIDS
PLAYS A CRITICAL ROLE IN
THE WELL-BEING OF OUR
EMPLOYEES, COMMUNITIES
AS WELL AS THE ECONOMIC
AND SOCIAL DEVELOPMENT
OF THE COUNTRIES IN WHICH
WE OPERATE.
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Sister Nombuyiselo Mapongwana,
the HIV/AIDS counsellor at Anglo American
South Africa, performing a HIV/AIDS test

at the Anglo American South Africa
47 Main Street, Johannesburg Clinic.

In South Africa we continue to work together with government, to tackle
the issue of HIV/AIDS on an industry-wide scale. This means active
management across every sphere of our business — from well-being
programmes to ensuring that the suppliers we use demonstrate the
proactive management of HIV/AIDS. This is a philosophy we have
applied in all the countries in which we operate, investing in education,
prevention and treatment programmes to meet the needs of each
unique community.
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88% 34% '

89 866

OF HIV-POSITIVE EMPLOYEES INCREASE IN THE UPTAKE EMPLOYEES TESTED
BEING ENROLLED IN OUR HIV OF ART BY HIV POSITIVE AND COUNSELLED
WELLNESS PROGRAMMES EMPLOYEES

The annual number of new HIV infections showed a very encouraging decrease, with a record
of 88% of HIV-positive employees being enrolled in our HIV wellness programmes. There was
also a 34% increase in the uptake of ART by HIV positive employees, and in 2015 we tested
and counselled 89 866 employees and contractors in southern Africa. But, of course across
all our businesses, the challenge of early diagnosis, timeous enrolment and adherence

to the treatment programme, remains challenging and is something we are hoping to influence.

But, of course across all our businesses, the challenge of early diagnosis, timeous enrolment and
adherence to the treatment programme, remains challenging and is something we are hoping to influence.



UNRAVELLING

HIV/AIDS
THROUGH

REAL STORIES

At this year's 21st International Aids Conference, AIDS 2016, we wanted to unravel
the stigma that still exists around HIV/AIDS by sharing the brave, untold testimonies
behind this syndrome.

In gathering stories from our communities, we partnered with drama therapists, connecting
with several individuals, living or working with AIDS, who were then invited to share their
personal testimonies. These stories formed the basis of our conference exhibition

and part of an integrated campaign, which was amplified online and continued internally.
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Anglo American supported tg'

AIDS Conference, which took place
South Africa.




PRO
TEST
HIV

UNAIDS and Anglo American have announced
a public-private sector partnership to promote
HIV testing worldwide. Michel Sidibé, UNAIDS
Executive Director and Mark Cutifani featured.




A PARTNERSHIP WITH UNAIDS

IN PARTNERSHIP WITH INTERNATIONAL NGO UNAIDS
WE PARTICIPATED IN THEIR ONLINE #PROTESTHIV
CAMPAIGN TO DRIVE INTERNATIONAL AWARENESS
OF THE IMPORTANCE OF TESTING.

The campaign had over 6 million views on social media, engaging 400 000 people globally,
whilst attracting 73 000 new pro-testers.

HIV/AIDS continues to be a global challenge, affecting every country in which we operate.
We are proud of the progress we have made, but we believe we can still do more /we are
dedicated toward doing more.

0 0 0 6 MILLION VIEWS 73 000 NEW

PEOPLE ENGAGED ON SOCIAL MEDIA PRO-TESTERS



m www.angloamerican.co.za
n www.facebook.com/angloamericanza

3 @AngloAmericanza

o
N

S



